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COLOR PSYCHOLOGY: THE
EMOTIONAL IMPACT OF
YOUR BRAND PALETTE

Color psychology is the study of
how colors affect human behaviors
and emotions. In the context of
branding, it's a crucial element
because colors can significantly
influence how consumers perceive
a brand.
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KEY CUNSIERATIUNS

e Cultural Context: Color meanings

differ by culture; consider the
audience's background.

¢ Brand Personality: Select colors
that reflect your brand's identity

and values.

e Target Audience: Take into
account audience preferences
and perceptions.

e Consistency: Ensure uniform
color usage across all branding
materials.

CORE CONCEPTS

e Emotional Associations: Colors

evoke specific feelings and

associations. These associations can

be influenced by cultural
background, personal experiences,
and context.

¢ Influence on Behavior: Colors can
impact purchasing decisions, brand

recognition, and even how

consumers perceive the quality of a

product. Certain colors can

encourage impulse purchases, while

others can foster a sense of trust
and reliability.

* Importance in Branding: Colors
communicate a brand's personality
and values; consistent use enhances

visual identity and brand
recognition.
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COMMON COLOR ASSOCIATIONS:

RED:
e Passion, excitement, energy, urgency,
danger.
e Often used by brands aiming to create
a sense of immediacy or enthusiasm.

BLUE:
e Trust, reliability, calmness, security,
intelligence.
e Popular among financial institutions
and technology companies.

YELLOW:
e Optimism, happiness, cheerfulness,
creativity, warmth.
e Used to convey a sense of friendliness
and approachability.

GREEN:
¢ Nature, health, growth, harmony,
prosperity.
¢ Commonly used by brands focused on
sustainability and wellness.

ORANGE:
e Enthusiasm, energy, warmth,
friendliness, creativity.
e Often used by brands targeting a
younger audience.

PURPLE:
e Royalty, luxury, wisdom, creativity,
spirituality.
e Used by brands aiming to convey a

sense of sophistication and exclusivity.

BLACK:
e Sophistication, power, elegance,
formality.

e Often used by luxury brands.

WHITE:
e Purity, cleanliness, simplicity,
innocence.
e Used to create a sense of minimalism
and clarity.
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LET'S BUILD SOMETHING

Our team is committed to providing
personalized support and expert
guidance every step of the way.

Visit www.lkmarketinginc.com to learn
more or click below to schedule a free
30-minute consultation and receive a
free personalized marketing plan!
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https://calendly.com/lori-9_f0/30min?month=2024-06
http://www.lkmarketinginc.com/

